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What we're going to talk about:

< NAMI Central Texas-
how raising unrestricted @"ﬂml
funds has transformed Contral Texas
their affiliate

“ 4 KEY Event Fundraising Strategies

“* More Examples of Mo’ Money, Mo’
Mission






>

NAMI Central Texas

NAMI Austin Hired First

Founded Executive Director
Inaugural NAMI Austin
NAMIWalks Austin Expanded to NAMI

Central Texas
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NAMIWalks Central Texas Revenue
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What does it all mean?
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NAMI Central Texas Program Participants
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MO MONEY = MO’ MISSION
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MO” MONEY = MO’ MISSION
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KEY EVENT FUNDRAISING STRATEGIES

$ Cementing the Bond

$$ Working Your Event
$$$ Engaging new Corporate Partners
$$$$ Taking existing Corporate Partners up a level
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Cementing the Bond
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Thank Everyone

Use creative ways to thank your fundraisers/volunteers

(Inse! Hvour Photo iere)

* ‘

. Kege
» HERE ~
FREE

ENGRAVING
UPTO 40 CHARACTERS
ON PLAQUES




Recognition- Gifts

@nAmi

National Alliance on Mental lliness

Walks

2019 RECOGNITION PROGRAM

Cmmwaiks

$100 $250 $500
T-Shirt Kooler Bag or Duffel Bag
Received on Walk Day. s‘riped Kni‘ Beanie

Available in adult & children’s sizes.

XXX XXX XXX X XXX $XXX

Sponsars fram  \Walkers Teams Donations Average Average per

$1.000 $1.500 $2.000 our community Donation Walker
Full Zip Hoodie Soft Shell Jacket 4-Wheeled Spinner
Available in men's & women'’s sizes Ca rry-On Suitcase

- NAMIWalks recognition gifts $250+ are based on the participant's donations turned in by the deadiine (four weeks post-
event). Recognition gifts are not cumulative; however, all participants who raise $100 or more will receive a T-shirt at the
walk.

+ NAMI reserves the right to substitute a gift of equal or greater value or to change the recognition program at any time.

+ Redemption certificates must be redeemed within four weeks of receipt. For questions related to this program, please
reach out to us at NAMIWalks@turnkeywow.com.
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Recognition- Public

Social Media
#ShoutOUT

&

NAMIWalks,
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Recognition- NYC's Walk Star Program

* Participants self identify as Star \Walkers
» Special communications
* Lots of shout-outs

* On event perks: VIP check-in line
swag bag, special “Walk Star”
T-shirt

e Exclusive "Thank You" event
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Personal Touches

- Birthday
* Anniversary

« Job promotions

* Any special occasion/celebration

1/(9 *
CBLEPCZR?
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Bike 4 Chai

Elite Cycling Fundraising event
10th year, $43 million+

Welcome to My Page
Nathan Low | New York, NY

$177’480 Fundraising History

Top nOtCh event raised of $300,000 goal Total Amount Raised since 2012
. G $1,237,379.82
VIP experience & donors »
$143,411.46 raisedin2018

Lots of personal touches 1o 19020 et

$114,249.77 raised in2016

$118,349.88 raisedin2013
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Bike 4 Chai

Really cultivate your TOP donors, fundraisers

FUNDS RAISED TO DATE: $43,900,966.37

1 MILLION CLUB

WORTH IT!

Ralph Herzka Jack Eisenberger Nathan Low Brian Haimm
$4.666,540.89 $1,728,618.00 $1,237,479.82 $1,013,162.05
Eli Schron Alan Shamah Moey Shabot Abie Maleh Avi Nachum Avi lczkovits
$768.435.00 $7286.535.00 $616,686.59 $615,172.23 $594,022.52 $545.,708.40
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Volunteer “Thank You” Event
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Do YOU have a creative way you recognize
your top fundraisers/volunteers?

Lets Share
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Year Round Communication
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WHY?
Recognize/Thank ALL

Focus on TOP .

R A
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Using your event to leverage money/relationships
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Event Day- Keep Mission Front and Center

* Connect attendees to NAMI’s Mission.
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ldentify new volunteers/leaders

e Meet Keith

* Recognize potentiall




WO rk YOU r Event WORK YOUR EVENT

The Process

« Make a list of people you would like to talk with at the event. This should include: top team captains, top
individual fundraisers, enthusiastic participants, table hosts, and sponsor contacts.

« If possible, coordinate conversations with current volunteer leadership (board members, event chairs,
etc). Assign key contacts to those volunteers and charge everyone with having those conversations
sometime throughout the event.

« Capture the results of those conversations and determine a central place they can be logged (emailed
to one person or entered into a shared document like google drive).

« Follow up with all contacts within a week of the event to thank them for their participation and to
schedule an in-person meeting. During your meeting, learn more about their personal story and invite
them to become involved in NAMI/your event in a deeper way.

e Recognize th
an ask - YET.




* Who do you need to talk tq? |
~* Who will connect with ther
e Follow up!
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Engaging New Corporate Partners




* Research- dream partners

* Gather folks in a ROOM

* Brainstorm! Who else?

* Who knows someone?

* How to connect? Make a plan!

WHERE?

WHEN?
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Using LinkedIn to make connections

 Connect
 Send a note
 Check their interests
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Taking Corporate Partnerships to the Next Level




Corporate Relationships/Teams
Make it simple for them to support you.

Provide the tools.

NEWSLETTER




Sponsorship
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Year Round Corporate Membership

What'’s in it for them?

> Stigma Free Company MORR'S COUNTY
> Presentation at workplace PROUD TO BE

> Connect them to our classes STIG MA'FREE

Holly H
<&Mmaxo

TRATEGIC

N L g

Jjanssen )' nAmi



Multi Event Sponsorship Package

NAMIWalks NYC: The Largest Mental Health
Awareness Walk in the Country | May 11, 2019

Az the largest meantal health Walk and the most prominent mental haalth
education and fundraising effort in the US, NAMIW alis I:u‘hgs together thousands of
possionote supportens to calabrate recowery fram mental lliness helproize funds,
promots awarensss, and end discrimination l .

HAMIMWallkcs NYC, now in its thirteenth year,
bensafits the Notional Alliance on Mental liness of
Mew York City (MAMINYC). Procesds fund suppart,
education, and advococy services for Mew Yorkans
impocted by mental liness all ot no cost to thenn.

In 2008, thousands of people broved the rain to
attend MAMMalk s NYC, raiing over $635 000
walkers m"ga from mmafl{.\? ﬁgl}te area.

They ran inage from infants to r
nr;grwm?&\ umr%w age batwean aﬁm 45
reprasentad a wide range of ethnicities. Teams
wara lad by corpornatkons, r;?mg, social sandce
providers, unlons, foith-based orgoniztions,
college and high school groups, and more.

The Seeds of Hope Annual Awards Gala | October 2019

HAMIFNYC Saads cilvlcp-a 3Eala = an
annual celsbration of the LLISTEN
accomplighments of the brove
individuals who haove waorked to rakzs
awaranass of and remove the
dizerimination around mental linesz
This yeors gola will toke placs in
October and will includs over 400 of
HAMIFNYC s most dedicoted
Supporters.

IS -IYC Enbriilivie Divecior ol ki ofaf,
Firsl Lody of WYC Chimane MoCioy,

Honoras DO DS leoDham iy

] WA WHD Board Sl Malfsan Romano

BEING A NAMI COMMUNITY PARTNER IN
MARYLAND

Your commitment to become a NAMI Maryland
Community Partner indicates your desire to be a
critical investor in your community. Together, we will
demonstrate the importance of community awareness
and motivate employees to participate.

Here are just a few ways you can join us in this effort:

« Commit to making a NAMI Maryland mental health awareness campaign a
priority in your company

« Provide information and access to peer support and education

« Make payroll deductions for donations to NAMI Maryland available to your

employees

Create a company Walk team for the NAMIWalks Maryland

Offer incentives or prizes for employees who participate with NAMI

Create awareness about NAMI and MAMI programs throughout your company

Commit to a Contribution or a Matching Employee Gift program

NAMI Community Partners in Maryland is a program developed by NAMI Maryland to provide
a charitable giving platform for businesses and organizations. Set an example and make a
difference in our community with a corporate donation to NAMI Maryland. All partners receive
a plaque for display at your workplace that recognizes the level of partnership.

Premier Partner ($15,000)
+ Wellness workshop for employees provided by NAMI Maryland
« NAMI Maryland will work with your company to create a strategy to destigmatize
and improve mental health for your employees
Listed as a Premier Partner on NAMI Maryland's website with logo and link
Prominent name and logo placement at:

o  NAMMalks Maryland
o Annual Education Conference (two gratis tickets)



Our Movement. Our Moment.

National

’2019 NAMI
#NAMICON19 "¢ @ convention

WV JUNE 19-22 « SEATTLE




>

NAMI Tennessee
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NAMI Valley of the Sun

* NewED

* New PT Admin Asst

* Launch ETS

* |OOQV presenter to State Training




Wrap Up
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